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CREATIVE BRIEF
CLIENT:

Volvo

KEY FACT:

Volvos are the most durable, long-lasting cars on the road. They hold up under extreme weather conditions and have the highest ratings in safety crash tests. Consumer Reports ranks them the number one sedan for safety.

WHAT IS THE PROBLEM THE ADVERTISING MUST SOLVE:

The target audience thinks the car is too expensive. Priced from $40,000, it is higher than many other sedans, but built much better. Customers will be making a good investment.

ADVERTISING OBJECTIVE – WHAT IS THE KEY RESPONSE WE WANT:

Customers should call 800-234-VOLVO to request a free safety information kit comparing Volvos to other automobiles.

PROSPECT DEFINITION/TARGET AUDIENCE:

Mid- to upper-income college-educated families with young children

PRINCIPAL COMPETITION:

Other automakers who stress safety, such as Volkswagen, Mercedes, etc.

CONSUMER BENEFIT:

You can keep your family safer by driving a Volvo

REASON WHY – IMPORTANT PRODUCT FACTS:

· Every car comes with a built-in roll-bar, anti-lock brakes and passenger air bags for added safety

· Consumer Reports ranks Volvo the number one sedan in the country for safety

· It is a well-built and comfortable-riding car

· The car features special crash-resistant side panels

TONE OF ADVERTISING:

Friendly but serious

